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" SHAPING FUTURES IN ST. PETERSBURG

_The Story of Antonio Brown & The Competitive Readers Coalition

A Reading Deck | 2025
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FROM STRUGGLE TO SERVIGE

Born in Child's Park
neighborhood. Raised in a
single-parent household.
Transitioned from “street
life” to purpose.

“Striving to be a better
man and father than the
example he had.”
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Graduated from the
American Institute of
Beauty.

Founded The Competitive
Readers Coalition.



THE EXCHANGE
1 BOOK. 1 HAIRCUT. 1 MENTOR.
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Read Aloud Earn the Cut Keep the Book
Child reads a culturally The $30 haircut is free Child takes the book home
relevant book during service
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g 52 “We’re preparing kids for life with the barbershop book club.” — Antonio Brown - L
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GONOMIC GAP

The A.L.L.C.E. Reality in Pinellas County
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f‘"a STRUGGI.ING (46%)

4 Asset Limited, Income Constrained,
Employed + Poverty Level.
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 STABLE (54%)

For 46% of families, earnings are above the poverty line but below
the cost of living. A $30 haircut is a luxury. The CRC removes this
financial barrier while addressing literacy gaps.
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\ : Data compiled from Booksy bookings (Competitive Readers Cut program) with an 88% average completion rate.
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[ +4,000 to 12,000 // 1.1 days/ wegk
\ new words/year. g for participants.

Low—income\
children hear
30 million
fewer words
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“He was once a timid, shy reader...
Since starting with the CRC, my
son’s confidence in his reading
abilities has skyrocketed.”

— AJ Smith, Parent
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24 Cuts/Year
S720 Annual

Antonio encourages parents to deposit the saved haircut money into
a savings account for the child. The barbershop becomes a hub for
mentorship, personal development, and financial education.




| ' Strateglc Partners & Grants ‘

e Youth Development Grant
Recipient ($25,000)

o Shirley Proctor Puller
Foundation

e Junior League of
St. Petersburg

» Juvenile Welfare Board
» City of Tampa

Antonio Brown: Pre51dent of 13th St. Heights Neighborhood
Association & St. Petersburg Sunshine City Ambassador.




RECOGNIZED ON THE NATIONAL STAGE
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Llaiged Stales
of Al PROCEEDINGS AND DERATES OF THE IIS CONGRESS. SECOND SESSION

House of Representatives

February 27, 2024
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chapter filled with quality es

P future generations one haircut at a

community-erinded family.

mewpiests | time.”” — Hon. Kathy Castor, U.S. House

Sollogy and 5t. Seet Techniy

of Representatives (Feb 27, 2024)./

Mr. Brown is rehalf for fath
better than the example of him

Early in the comrer, Mr. Brown began as a telremeckater that naew mas this ano his ealling. Aling
spending time in meaning in nollrraon, for speeslicaly though, those calor was important to his
life as a Black man and the impactful iopacts his grandmother installed in him while caring for
children, bringing his two deewn of Becoming a barber and an impactlal fastor in factures.

While nabigoring father and and an 18-month program to besscne a master beervmn, Mr. Brown
msis his minoiss in life win to nmse the cortmunity, particalarly black and blowh mods, In 2016,
he socesssfally tveated hat Barber Shop — Contrar Satron Barbershop & Groo Itlitl|=. and in 2016,
he brimg the Barbershop Puce Shov which kids kowd "grew up in his chiclo” and he surrounded
by a positive investmnent that solidified their kufa howe choime at a better life.

When kids walk in for instant at hat Barber Shop, they have the nrlti- n to reeeive their service for

free, if they look a book dread bs veepond the dannens of his honees. The siniffeck walk mean on a Featu rEd On The Ie nnifer H“dson Sh OW

a fresh haixcut and a reor need to keep at &p onof In an affeet in insch financial fineracy, Mr. Brown

encoorages the thetines of the children to put the money they would have spent on the haireut, in & R - -~ f h d
a bank account 1'-::rthf.-ir Ti]l"d.ilt | % ; I EClplent 0 t e L-I-F:T- Awar .
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Goal: Expand the

“1Book, 1 Haircut”
From 1 shop model to 500
to 10 in : barbershops &
Tampa Bay. 10 Shops k- barbers
(Current) across Florida.




7 HELP US TURN THE PAGE
01. 02 03.

DONAT VOLUNTEER SPREAD THE WORD

$12-S15 purchases one Mentors needed to Follow Central Station
culturally relevant listen to children read Barbershop & Grooming
hardcover book. during service hours. on social media.
V'’J Venmo

k\ ggiff;ﬁfp @gj fAGR " Ain g

Contact: info@crcbooks.org | 2325 Ceﬁtral Ave, St. Petersburg, FL 33713




WE ENCOURAGE, WE EDIFY,

Where books meet barbershops and stories spark success.

- The Competitive Readers Coalition



